
NO ONE COVERS THE STATE AND REGIONAL
ASSOCIATION MARKET AS COMPLETELY AND
ECONOMICALLY AS ASSOCIATION NEWS

If you want complete coverage of the state and regional
association market, only Association News delivers. Association
News reaches more state and regional association readers in the
country than any other publication.

While our circulation among state and regional groups is
several times that of our closest competitor, our advertising rates
are much lower than many other meetings publications thanks
to our highly targeted approach.

ASSOCIATION NEWS DELIVERS MORE READERS THAN
ALL OF THE LOCAL SOCIETY PUBLICATIONS COMBINED

Many of the local societies of association executives produce
publications that accept advertising. Unfortunately, these publi-
cations usually have very limited circulation.

Association News is independent and solely advertiser sup-
ported. That allows us to avoid organizational biases and—in one
buy—deliver more meeting planning decision makers than all of
the state and regional membership-only publications combined.

AN UNCLUTTERED ENVIRONMENT THAT GETS
ADS NOTICED

Association News is designed so that maximum attention is
drawn to the advertisements it contains. Our no-nonsense
approach to graphics and layout means that your advertising
will not be lost in a blur of overblown art direction. Your adver-
tising in Association News will be seen and remembered.

ASSOCIATION NEWS HELPS HOTEL SALES STAFFS
BOOK MORE ROOM NIGHTS

Hotels that employ one or more salespeople to service the
association meetings market can increase the effectiveness of
their sales staffs with an image-building advertising schedule in
Association News. In a single month, we reach more association
decision makers than a sales staff could contact in a year.

ON A COST-PER-THOUSAND BASIS, ASSOCIATION NEWS
IS A BETTER BUY THAN PARTICIPATION IN TRADE SHOWS

Selling to meeting planners through industry trade shows
and exhibitions has long been a hit-and-miss proposition. Only
a percentage of actual industry decision makers typically attend
trade shows.

Association News allows advertisers the opportunity to
reach more association executives and meeting planners than
could ever be convinced to attend a trade show. What’s more,
we reach these key decision makers every month of the year.
Since meeting planning activity continues year-round, main-
taining a presence in Association News assures advertisers that
they are in the minds of meeting planners when crucial sight
selection decisions are being made.

THE MARKET FOR THE NEW MILLENNIUM IS IN YOUR
OWN BACKYARD

Surveys foretelling an increase in the number of state and
regional association meetings for the coming year are good news
for hotels, convention bureaus and others whowant to sell prod-
ucts and services to associations. Only Association News is
designed to serve the people who run state and regional associ-
ations. Reach our readers and watch your sales grow!

GET YOUR MARKETING
PLAN ON TARGET:
ADVERTISE IN
ASSOCIATION NEWS!
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TYPES OF FACILITIES USED

1. Downtown Hotels
2. Resorts
3. Suburban Hotels
4. Airport Hotels
5. Conference Centers
6. Convention Centers & Auditoriums
7. Cruise Ships



OUR READERS ARE DECISION MAKERS WITH A VARIETY
OF RESPONSIBILITIES

Nearly 80% of our readers are high-level association chief
executive officers and association management company exec-
utives with the authority to make final decisions on meeting
planning and site selection. The remainder of our readership
includes staff meeting planners, education and training direc-
tors, exhibit managers and independent meeting planners
who are also involved in the decision-making process.

READERSHIP BY TITLE

OUR READERS BOOK MILLIONS OF HOTEL ROOMS
The locations where our readers meet include the United

States, Canada and Mexico. Even in destinations used less fre-
quently, they book hundreds of thousands of room nights.

OUR READERS HOLD MEETINGS YEAR-ROUND
Although the busiest seasons for meetings are fall and

spring, our readers hold meetings in every month of the year.
More than half of our readers, for example, hold meetings dur-
ing the summer months.

OUR READERS WORK FOR GROUPS THAT EXIST
PRIMARILY TO HOLD MEETINGS

The types of organizations represented by our readership
are exactly the market segments of the meetings industry expect-
ed to grow the most in future years. Nearly 90% of our readers
work on the staffs of these organizations

READERSHIP BY TYPE OF ORGANIZATION

(Statistics contained herein are derived from data collected from subscribers to AssociationNews.
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